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EXECUTIVE SUMMARY 
This document presents the actions taken under Task 5.2 “Selection of students for the 
demonstration actions”, to launch the call for candidates to participate in the ProdPhD pilot action 
and prepare the ground for their selection.  
This call for candidates was open to all the fields of studies of the WEGEMT associates and other 
collaborating universities (see Table 1) and reached an estimated number of 500 PhD candidates 
from 29 universities at 16 European countries.  
The development of the pertinent actions commenced in the end of 2021 and was completed in M19 
(June 2022), where communication via e-mails, video calls, phone calls and (limited, due to covid 
restrictions) physical visits was utilized. 
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1. Introduction 
The type of Deliverable D5.2 “Call for the Selection of Interested Students”, is marked as ‘other’ and 
this report summarizes the key actions and the means used to launch the call. The selection of the 
PhD candidates who will finally participate in the subject pilot actions will begin after the due date 
for applications, and will be based on their experiences, interests, field of studies and their need of 
new knowledge in the applied content. Additional information about the procedure for selection of 
candidates for the demonstration actions, the pre-demonstration training sessions, the monitoring 
and post-demonstration feedback mechanisms can be found in deliverable D5.1 “Definition of the 
demonstration actions”. 
 

2. Contacted Universities 
The academic institutions of Table 1 were selected, contacted and informed about the demonstration 
actions and a communication campaign was agreed and deployed to approach and invite their PhD 
candidates to participate. 
 

Nº Organization Country Nº Organization Country 

1 Aalto University FI 16 Universidad Politecnica de Madrid SP 

2 Delft University of Technology NL 17 Universidade de Lisboa, Instituto 
Superior Técnico 

PR 

3 Ecole Centrale de Nantes FR 18 Università di Genova IT 

4 
Ecole Nationale des Sciences et 
Techniques Avancées de Bretagne 

FR 
19 

University College London (UCL) UK 

5 Gent University BE 20 University of Galati RO 

6 Hochschule Bremen DE 21 University of Liege BE 

7 
National Technical University of 
Athens 

GR 
22 

University of Southampton UK 

8 
Newcastle University – Marine 
Science and Technology 

UK 
23 

University of Strathclyde UK 

9 
Norwegian University of Science and 
Technology 

NO 
24 

University of Córdoba SP 

10 Piri Reis University TR 25 Universidad de la Coruna SP 

11 
Technical University of Denmark 
(DTU) 

DK 
26 

Universidad Politecnica de 
Catalunya 

SP 

12 Technical University of Gdansk PL 27 Universidad Autónoma de Madrid SP 

13 Technical University of Istanbul TR 28 KTH Royal Institute of Technology SE 

14 University of West Attica  GR 29 University of Piraeus GR 

15 World Maritime University (WMU) SE    

Table 1 –Universities contacted 
 



 

 
  Page 5 of 12 

   

3. Communication with WEGEMT associates and other collaborating 
universities  
The ProdPhD consortium arranged video calls with the contact persons at the selected universities to discuss and agree 
upon the course of actions to engage their PhD students to the demonstration actions. 
 

 
Figure 1 – Video conferences with collaborating universities 
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3.1. Direct e-mail communication with PhD candidates 
The agreed actions included direct communication with PhD candidates studying at the universities 
mentioned in Table 1. The process was itterative and was mainly addressed to the candidates who 
were also involved in the surveys developed for the deliverables D2.1 and D2.2 (“Needs and 
requirements analysis”). 
 

 
Figure 2 – Direct e-mail communication with PhD candidates 
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3.2. Social Media post 
Social Media channels are nowadays key in disseminating messages and raising awareness, in 
particular following the COVID-19 pandemic. Looking to get a better understanding of the project 
and its objectives the social media landscape could enhance the promotion approach. The ProdPhD 
benefits from the visibility and immediacy of Twitter and LinkedIn,  which are the main channels to 
share and promote the open call for candidates.  Communication via the social media is  active, short 
and targeted, using visualisation of the messages through photos and graphics. 
 

 
Figure 3 – LinkedIn posts about the open call for candidates (a) 

https://www.linkedin.com/feed/update/urn:li:activity:6944590284664016896  
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Figure 4 – LinkedIn posts about the open call for candidates (b) 
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Figure 5 – Twitter posts about the open call for candidates 

https://twitter.com/prodphd1?s=11&t=rsFp9mAqaQmaWrq1Ua7awA  
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3.3. Website posts 
The open call for candidates was also published through the oficial website of the ProdPhD Project 
and the websites of the ProdPhD consortium members. 
 
 

 
Figure 6 –  Post made on the ProdPhD website about the open call for candidates 
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Figure 7 –  Post made on the WEGEMT website about the open call for candidates 

http://www.wegemt.com/prodphd-pilot-action-call-for-candidates/  
 
 
 
 
 
 
 
 
 
 
 



 

 
  Page 12 of 12 

   

 

3.4. Physical visits 
Physical visits to universities were also made to promote the ProdPhD Project and to also inform PhD 
candidates about the demonstration-pilot actions. 
 

 
Figure 8 –  Visit at the National Technical University of Athens about the open call for candidates 
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